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For example, one of our clients, Wells Fargo,
recently transformed its Integrated Brand
Implementation unit into the Experiential Marketing department. A bold move for a financial services company,
but surely an indicator for the future. In today’s hyperfragmented marketplace, brand experience is the ultimate
differentiator.
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BrandAnimation: Are You Experiential ?

Time will surely be the measuring tape. | firmly believe that more industries will soon find themselves weighing
an experience-marketing-based model concentrating on experiential marketing methodology.

Why? It works, and the companies that provide the great experiences will certainly be the companies that
capture market share. The key is to win the hearts and minds of your customers, and they will ultimately reward
you with their business. The deeper and more well rounded experiences companies can provide, the more
relevant connections they will forge with their customers. Great brand experiences satisfy the consumer’s
senses, allowing them to connect and engage their intended audience. As we say at Swivel, “Deliver the right
message to the right audience via the right medium at the right time.”

As this is my first column for CHIEF MARKETER, I'd like to take this opportunity to say how | excited | am to
have this platform to reach new people to spread the word about experiential marketing. Over the coming
months, | will tackle a variety of experience-related marketing topics. Some will be from own personal
experiences, others from the industry in general and finally some will be from you, the reader. So please send e-
mails so that | don’t have to turn my columns into a series of David Letterman top-10 lists.

By the way, when | was coming up with the title of the column, my partner and | locked ourselves in the office
war room (think padded walls and ceilings), and before we could even get our gloves laced, we both uttered “
BrandAnimation.” And what does it mean? Well, I've got an entire column just waiting to be written.

You can reach Erik Hauser at erik@swivelmedia.com.
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